Editorial Index 


VOLUME 9, January-December, 1961 


8: Book Review O: Film Review 


ADVERTISING BOOKS by Bill Scott... Sept. 95 WHow to do paste-ups and mechani- 


BAdvertising (3rd Edition), by Albert OAn old, old story (Hallmark Greet- cals. by S. Ralph Maurello . . . Sept 
Wesley ... Nov. 14 a ee ing Cards) ... Dec. 80 23 


a : be OThe story of outdoor advertising Willustrators ‘60, the annual of Ameri- 
ere Ge at oto. by (General Outdoor Advertising Inc.) can illustration, by Howard Munce 


Y " | ‘aly 97 Feb. 20 
BTested advertising methods, by John International poster annual 1960, by 
Caples ... Sept. 23 


Arthur Niggl ily 17 

The story of Pitney-Bowes, by Wil- ANNIVERSARIES _ 7 — 

aan oat a a : te How to hold 12 anniversary cele- 
i vertising, by Jules 


; a : 
B. Singer... March 20 WH Rodaen =e ‘or a by @The Layton annual awards, 1961 


Auc 
A sound centennial observance (A i : : 
ADVERTISING CAMPAIGNS S. Aloe), by Mildred Weiler .. . A low-cost campaign to build at- 
March 45 tention (Wagemaker Co.) July 
BHow to plan, produce and publicize 77 
special events, by Hal Golden and Modern publicity, 1960-61, by Wil- 
ny Helen... fon. 18 ANNUAL REPORTS 6 ee 
When all media work together, by @Preparing the annual report, by The Penrose annual, vol. 54, by Al- 
Bette Macon .. . Feb. 55 Elizabeth R. Floyd . . . Sept. 23 lan Delafons Jan. 21 
OA voice in business (IBM) May Saving time with preprinted art 
ADVERTISING, INTERNATIONAL 119 The Industrial Publishing Corp.) 
Wh d d 1 b by Alaric Mausser ... Nov. 125 
en your ad needs translation, by . : 
David x Rents . Get oo a we APPLIANCES A simple technique to get textured 


backgrounds, by Allen Sommers 
Building extra impact with a car- April 118 
ADVERTISING LAW toon character (Philco), by Marvin 


Spik N 113 The styles of ornament, by Alexan- 
>... Nov 
@The smut peddlers, by James Jack- oe ; 


, der Speltz .. . Feb. 20 
son... March 20 — Inc. (Maytag Co.) . . . Sept 39th annual of advertising & editori- 
: : al art & design of the art directors 
[7 hn wen oe mee How ribbons and bows help dealers club of New York, by Howard C 
19 _— ae sell (Kelvinator) ... Aug 25 Jensen July 16 


How to make an impression with al- @Visual design in action, by Ladislav 


ADVERTISING PSYCHOLOGY ae ee Sutnar .. . Nov. 14 


B460 secrets of advertising experts, Selling stereo through eye and ear oa 7 — _ “>? — oF 
by Willard A. Pleuthner .. . Aug. (Motorola) . . . Jan. 95 — er P 
14 


Signs that keep selling (Belco), by 
GTested advertising methods, by John Bert Goldrath ... Aug. 30 AUDIO-VISUALS 
Caples... Sept. 23 Signs with impact (Laundromat), by 3 d : — 
Thoughts on creativity, by B. B Arnold McCarley - Oct. 130 Sie’ oes ee 
Goldner .. . June 32 ie . " a ea 
Films & filmstrips on audio-visual 
ART materials and methods, by Educa- 
AGENCY OPERATIONS Relmation —~ today end temenow. — sg re — fee — 25 
An agency's duplicating department by Bill Scott Sept. 95 a ee a, 
(J. Walter Thompson), by A. J. An- Art directors choice . . . June 102 —— by T. W. Poor 
nechino .. . May 45 Art Directors’ personal greeting gThe h th 
An external is an automatic sales- cards Oct. 58 Sthe mere you show, Ge mere you 


ee : sell, by L. Mercer Francisco 
Feb- at Alfred J. O'Brien Jr. . . @Creative color, by Faber Birren July 16 


Aug 


Is your layout deceptive?, by Harry 
Bauer... Nov. 104 


How to get good messenger service, 
by Irving Seiden . Aug. 23 


1961 International Directory, mem- March 2] The why. what and when of audio- 


A rolli dio-visual exhibit, b 
WHandbook of plant & floral orna- oes a Hook — Fel, 35, 7 


ment, by Richard C. Hatton 
bers of the advertising agency net- 
works, by W. H. Long . . . Dec. 18 by Dottie Long Clark April 47 
Production under pressure, by Irwin How fine art sells fine music (WF- 


Reich . . . May 96 N), by Allen Sommers... Sept. 98 AUTOMOTIVE 
What makes up art direction, by 


Esther M. Harris Oct. 61 2 How to buy art — and stay out of Bardahl races to sales, (Bardahl 


a fight, by Ramon G. Gaulke Intl. Oil Co.) by Venlo Wolfsohn 
@Your future in advertising, by Jules Jan. 67 


Sept. 85 
B. Singer March 20 


OEE EPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PP PPP 


ANIMALS How to Get Copies of these Articles . . Readers who wish copies of single 
Dietead aeteie, by Ted Sanchouts articles may obtain them from our Reprint Department, at a cost of $1 per 
Oct. 86 , ; article. Tearsheets will be sent, if available; otherwise a Thermofax copy. 
When a lamb is a model (Holmes Some features have been reprinted, usually at 25¢, and these will be 
Carpets), by Wm. R. Galbraith substituted where available, and the difference refunded. A selected list of 
Jan. v9 repri 3 h issue 
reprints appears in each issue of A&SP. 
Microfilm editions of ADVERTISING AND SALES PROMOTION, in annual reels 
ANIMATION 


going back to Volume I, are available from University Microfilms, Ann 
Animation — today and tomorrow, Arbor, Mich. 


visuals, by Wm. J. Connell Oct 


Hot cat on a billboard (Chevrolet) 19 


88 - * January 1962 





Editorial Index 


VOLUME 9, January-December, 1961 


8: Book Review O: Film Review 


ADVERTISING BOOKS by Bill Scott... Sept. 95 WHow to do paste-ups and mechani- 


BAdvertising (3rd Edition), by Albert OAn old, old story (Hallmark Greet- cals. by S. Ralph Maurello . . . Sept 
Wesley ... Nov. 14 a ee ing Cards) ... Dec. 80 23 


a : be OThe story of outdoor advertising Willustrators ‘60, the annual of Ameri- 
ere Ge at oto. by (General Outdoor Advertising Inc.) can illustration, by Howard Munce 


Y " | ‘aly 97 Feb. 20 
BTested advertising methods, by John International poster annual 1960, by 
Caples ... Sept. 23 


Arthur Niggl ily 17 

The story of Pitney-Bowes, by Wil- ANNIVERSARIES _ 7 — 

aan oat a a : te How to hold 12 anniversary cele- 
i vertising, by Jules 


; a : 
B. Singer... March 20 WH Rodaen =e ‘or a by @The Layton annual awards, 1961 


Auc 
A sound centennial observance (A i : : 
ADVERTISING CAMPAIGNS S. Aloe), by Mildred Weiler .. . A low-cost campaign to build at- 
March 45 tention (Wagemaker Co.) July 
BHow to plan, produce and publicize 77 
special events, by Hal Golden and Modern publicity, 1960-61, by Wil- 
ny Helen... fon. 18 ANNUAL REPORTS 6 ee 
When all media work together, by @Preparing the annual report, by The Penrose annual, vol. 54, by Al- 
Bette Macon .. . Feb. 55 Elizabeth R. Floyd . . . Sept. 23 lan Delafons Jan. 21 
OA voice in business (IBM) May Saving time with preprinted art 
ADVERTISING, INTERNATIONAL 119 The Industrial Publishing Corp.) 
Wh d d 1 b by Alaric Mausser ... Nov. 125 
en your ad needs translation, by . : 
David x Rents . Get oo a we APPLIANCES A simple technique to get textured 


backgrounds, by Allen Sommers 
Building extra impact with a car- April 118 
ADVERTISING LAW toon character (Philco), by Marvin 


Spik N 113 The styles of ornament, by Alexan- 
>... Nov 
@The smut peddlers, by James Jack- oe ; 


, der Speltz .. . Feb. 20 
son... March 20 — Inc. (Maytag Co.) . . . Sept 39th annual of advertising & editori- 
: : al art & design of the art directors 
[7 hn wen oe mee How ribbons and bows help dealers club of New York, by Howard C 
19 _— ae sell (Kelvinator) ... Aug 25 Jensen July 16 


How to make an impression with al- @Visual design in action, by Ladislav 


ADVERTISING PSYCHOLOGY ae ee Sutnar .. . Nov. 14 


B460 secrets of advertising experts, Selling stereo through eye and ear oa 7 — _ “>? — oF 
by Willard A. Pleuthner .. . Aug. (Motorola) . . . Jan. 95 — er P 
14 


Signs that keep selling (Belco), by 
GTested advertising methods, by John Bert Goldrath ... Aug. 30 AUDIO-VISUALS 
Caples... Sept. 23 Signs with impact (Laundromat), by 3 d : — 
Thoughts on creativity, by B. B Arnold McCarley - Oct. 130 Sie’ oes ee 
Goldner .. . June 32 ie . " a ea 
Films & filmstrips on audio-visual 
ART materials and methods, by Educa- 
AGENCY OPERATIONS Relmation —~ today end temenow. — sg re — fee — 25 
An agency's duplicating department by Bill Scott Sept. 95 a ee a, 
(J. Walter Thompson), by A. J. An- Art directors choice . . . June 102 —— by T. W. Poor 
nechino .. . May 45 Art Directors’ personal greeting gThe h th 
An external is an automatic sales- cards Oct. 58 Sthe mere you show, Ge mere you 


ee : sell, by L. Mercer Francisco 
Feb- at Alfred J. O'Brien Jr. . . @Creative color, by Faber Birren July 16 


Aug 


Is your layout deceptive?, by Harry 
Bauer... Nov. 104 


How to get good messenger service, 
by Irving Seiden . Aug. 23 


1961 International Directory, mem- March 2] The why. what and when of audio- 


A rolli dio-visual exhibit, b 
WHandbook of plant & floral orna- oes a Hook — Fel, 35, 7 


ment, by Richard C. Hatton 
bers of the advertising agency net- 
works, by W. H. Long . . . Dec. 18 by Dottie Long Clark April 47 
Production under pressure, by Irwin How fine art sells fine music (WF- 


Reich . . . May 96 N), by Allen Sommers... Sept. 98 AUTOMOTIVE 
What makes up art direction, by 


Esther M. Harris Oct. 61 2 How to buy art — and stay out of Bardahl races to sales, (Bardahl 


a fight, by Ramon G. Gaulke Intl. Oil Co.) by Venlo Wolfsohn 
@Your future in advertising, by Jules Jan. 67 


Sept. 85 
B. Singer March 20 


OEE EPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PPP PP PPP 


ANIMALS How to Get Copies of these Articles . . Readers who wish copies of single 
Dietead aeteie, by Ted Sanchouts articles may obtain them from our Reprint Department, at a cost of $1 per 
Oct. 86 , ; article. Tearsheets will be sent, if available; otherwise a Thermofax copy. 
When a lamb is a model (Holmes Some features have been reprinted, usually at 25¢, and these will be 
Carpets), by Wm. R. Galbraith substituted where available, and the difference refunded. A selected list of 
Jan. v9 repri 3 h issue 
reprints appears in each issue of A&SP. 
Microfilm editions of ADVERTISING AND SALES PROMOTION, in annual reels 
ANIMATION 


going back to Volume I, are available from University Microfilms, Ann 
Animation — today and tomorrow, Arbor, Mich. 


visuals, by Wm. J. Connell Oct 


Hot cat on a billboard (Chevrolet) 19 


88 - * January 1962 





A circus barker who makes sales at 
exhibits (Wait Mig. & Sales Co 
by Shannon Wheeler... March 120 
OF ast fifties (Monroe Auto Equipment 
Co.) . Aug. 42 
OFilter magic (Purolator Products) 
July 97 
Hot cat on a billboard (Chevrolet) 
by Dottie Long Clark . April 47 
How to pre-pack sales meetings 
ew by T. W. Prior 
July 91 
How to promote consumer ads to 
the trade (U.S. Steel) . April “4 
ch - put imagination in es. 
(Citroen), by Maurice Ber 
Mar *h 76 


A low-cost campaign to build at- 
tention (Wagermaker Co.) ... July 
77 
OSeeing’s believing (J. I. Case Co) 
. May 120 
Selling with unsalesmanship (Tay- 
lor & Art Plastics Inc.), by Kenneth 
R. MacDonald . . . March 110 
When a miniature is better than the 
real thing (Dayton Tire & Rubber 
Co.), by R. P. Wise .. . July 27 
OWolisburg 221 (Volkswagen |! 
Sept. 101 


AWARDS 


American film festival — 1961 . . 
June 39 
Art directors choice .. . June 102 


BThe Layton annual awards, 1961 
. Aug. 15 


Making sales with specialties 
(ASNA Awards) .. . Sept. 33 


The year's best direct mail... Nov 
78 


BANKS 


Chess in a window (Quaker City 
Federal Savings & Loan Assn.), b} 
Allen Sommers . . . Aug. 77 
Coffee break in a bank (Security 
Mutual Bank & Trust Co.), by Mil- 
dred Weiler . . . April 96 

How to use a film for goodwill 
(Dempsey-Tegler & Co.), by Mildred 
Weiler . Dec. 77 

OOn target (American Beauty Cover 
Co.) Aug. 42 


BOOK REVIEWS 


ABC of film & tv working terms, by 
Oswald Skilbeck ... Jan. 21 


Advertising (3rd Edition), by Albert 
Wesley Nov. 14 

Advertising methods and media, by 
Walter A. Gaw ... Nov. 14 
Bacon's publicity checker, by Ba- 
con's Clipping Bureau... June 20 
A book of type and design, by Old- 
rich Hlavska... June 20 

Check list for magazine publicity, 
by Jean E. Clohesey . . . Oct 


Communication in business and in- 
dustry, by Wm. M. Schutte & Erwin 
R. Steinberg . . . March 2] 

The complete toastmaster, by Her- 
bert V. Prochnow .. . May 22 
Creative color, by Faber Birren... 
Aug. 14 


by Charles F. Lohse 


Creative selling, 
... Feb. 20 

The DMAA library and how to use 
it, Direct Mail Advertising Assn. Inc 
' Oct. 19 


Direct mail showmanship, by Dick 
Hodgson ... July 16 


Editor’s manual, by Cortland Gray 
Smith ... May 22 


Employee communication in action, 
by Robert Newcomb & Marg Sam- 
mons... June 20 

Feature photos that sell, by Edmund 
G. Arnold... Jan 

Films & filmstrips on audio-visual 
materials and methods, by Educa- 
tional Film Library Assn. . . . May 
25 

Four centuries of fine printing, by 
Stanley Morison ... Aug. 14 

460 secrets of advertising experts, 
by Willard A. Pleuthner ... Aug. 14 


Freedom of communications, by Dan 

Lacy Oct. 19 

Dr. Wilfred Funk’s bookshelf: The 

complete and practical guide to 

word power, by Dr. Wil!red Funk 
Sept. 23 


Glossary of packaging terms, by 
Packaging Inst. Inc. . . . Nov. 14 
The grammar of television produc- 
tions, by Desmond Davis ... Aug 
14 

Handbook of plant & floral orna- 
ment, by Richard C. Hatton 
March 2] 


Headlines and deadlines, by Robert 

E. Garst and Theodore M. Bernstein 
. Oct. 19 

The health hucksters, by Ralph Lee 

Smith ... March 20 


Honor awards handbook, by Milton 
L. Levy April 24 

How to do paste-ups and mechani- 
cals, by S. Ralph Maurello .. . Sept 
Z3 


How to increase sales with letters, 
by Earle E. Buckley .. . Oct. 19 


How to merchandise publication ad- 
vertising, American Marketing Seiv- 
ices... Dec. 18 


How to plan, produce and publicize 
special events, by Hal Golden and 
Kitty Hanson .. . Jan 

How to produce an effective news- 
letter (Am. Mkt. Services .. . Feb. 
20 


The idea enna by Hubert K. Si- 
18 


mon 


Seaciainen *0, the annual of Ameri- 
can illustration, by Howard Munce 
eb. 20 


1961 international directory, mem- 
bers of the advertising agency net- 
works, by W. H. Long... Dec. 18 


International poster annual 1960, by 
Arthur Niggli .. . July 17 


Kodak color dataguide, Eastman 
Kodak ... April 23 


The lady persuaders, by Helen 
Woodward... Feb. 20 


The Layton annual awards, 1961 
. Aug. 15 

Lee direct visual control streamlined 

copyiitting handbook, by Arthur B. 

Lee ... June 20 

Letter reproduction, Direct Mail Adv. 

Assn. ... April 23 

Merchandising for tomorrow, by E. 

B. Weiss .. . Dec. 18 

Modern publicity, 1960-61, by Wil- 

fred Walter... Jan. 18 

The more you show, the more you 

sell, by L. Mercer Francisco ... 

July 16 


Motion pictures, by A. R. Fulton 
. April 2 
Motion-picture production for indus- 


try. by Jay E. Gordon ... Nov. 14 
1961 exhibits schedule (Sales meet- 
ings magazine) .. . July 16 
Oddities and curiosities of words 
and literature, by G. C. Bombaugh 
Aug. 15 

One for a man, two for a horse, a 
pictorial history, grave and comic, 
of patent medicines, by Gerald Car- 
son Dec. 18 

The Penrose annual, vol. 54, by 
Allen Delafons .. . Jan. 21 


Phrase and word origins, by Alfred 
H. Holt... June 20 


Pocket encyclopedia of paper & 
graphic arts terms ... May 25 


Posing for the camera, by Harriet 
Shepard & Lenora Meyer... April 
23 

Practical handbook on back-of-the- 
book publication layout problems, 
by Butler, Likeness, Kordek 

April 23 


Preparing the annual report, by 
Elizabeth R. Floyd .. . Sept. 23 
Press photography, by Floyd H. Mc- 
Call... Nov. 14 


Prose by professionals, by Terry 
Morris .. . Dec. 18 


Public relations and management, 

by David Finn ... Jan. 21 

PR blue book, by Robert L. Barbour 
. May 22 

Radio station management, by J. 

Leonard Reinsch and Elmo Israel 

Ellis... July 16 

16mm terms used in production of 

non-theatrical motion pictures 

Jan. 2] 

The smut peddlers, by James Jack- 

son... March 20 


The sourcebook of specialized mar- 
kets, by National Business Publica- 
tions .. . by May 25 


The story of Pitney-Bowes, by Wil- 
liam Cahn .. . Sept. 23 


The styles of ornament, by Alex- 
ander Speltz... Feb. 20 


Tested advertising methods, by John 
Caples ... Sept. 23 


39th annual of advertising & edi- 
torial art & design of the art direc- 
tors club of New York, by Howard 
C. Jensen... July 16 


Trademark selection: the manage- 
ment team method, by U. S. Trade- 
mark Assn. ... May 22 


Video tape recordings, by Julian L 
Bernstein . . . Jan. 21 


Visual design in action, by Ladislav 
Sutnar... Nov. 14 


The waste makers, by Vance Pack- 
ard... Jan. 18 


The why. what and when of audio- 
visuals, by Wm. J. Connell .. . Oct. 
19 


Words on paper, by Roy H. Cop- 
perud... May 22 

Window displays, by Walter H 
Herdeg .. . Nov. 14 


Your future in advertising, by Jules 
B. Singer . . . March 20 


BUILDING PRODUCTS 


Carrying a single theme in a uni- 
fied campaign (Keasbey & Mattison 
Co.), by Ted Sanchagrin March 
115 


OCurtain time (US. Steel) ... July 
98 


OF ury of the winds (Bethlehem Steel) 


January 1962 - BABE - 89 





May 120 How to play Poker by Mail (Nauga- How to make your contest succeed, 
How a wholesaler helped retailers tuck Chem.), by W. F. Lavelle 5 by Frank W. Gray Oct. 115 
learn and use sales promotion, by Oct. 31 How to play poker by mail \.vauga- 
Edward R. Lucas Aug. 52 WOne for a man, two for a horse, a tuck Chem.), by W. F. Lavelle 
How cartoons sell houses (Randall Pictorial history. grave = comic, Oct. 31 
Phillips Builders), by Ross L. Holmar of are medicines, by Gerald Car- Using a contest to get facts across 

Dec. 53 SOr Dec. 18 (Farm Journal), by Allen Sommers 
How packaging creates a line (De Poshoging is part of promotion May 57 
Soto Chemicals), by Tom Lester Lehn « Pink) by Walter N. Plaut What's new in folding boxes (Fold 
Aug. 67 Sept. 117 1g Paper Box Assn.) May 42 
How to solve a difficult display prob- O69.3 (Pharmaco Inc.) Feb. 94 
lem, (Northwestern Steel & Wire A sound centennial observance (A CONVENTIONS 
Co.), by G. C. Hinueber Nov. 52 S. Aloe), by Mildred Weiler 

Se ee ae aa rit 81961 exhibits schedule (Sales Meet 
Industrial sales promotion can be Mar . ines magesine) luly 16 
exciting (Cutler-Hamimer), by G. A A teaser campaign with trains (A] Spas Sh oe Sr nae ; a 
Rauch June S6 lied Chemicals), by James P. Foley Caner Oh etre in — — 
A product demonstration with | im- Aug. 54 costs. by Tom Jones ee <i 
pact (A. O. Sm an . Why a trade show exhibit?, by 

Feb. 33 CLOTHING ae Tenet eee 

OThe symbol of better living (Gen H i ie 
oe ow to get publicity for the difficult CORRUGATED 

eral Electric) July 98 product (Rubber Fabrics Co.), by 

When you change the name of your Martin Schnur Dec. 24 

external publication (Mueller Clima How to meet competition (King Howard Ketcham March 53 

trol), by Benn Ollman May 88 Clothing), by Herbert Pilelsky 

You can sell anything anywhere Nov. 110 COSMETICS 

Alumatic Windows Inc.), by Havi : yy 

leah S” Saves ' April 55 ; a ) by ted . — aeeen How Breck shoots tv commercials 

J : ye by Ted Sanchagrin (John H. Breck Inc April 101 

sept. | - H a ices 
CALENDARS Using web offset for fashion promo- ow to package « premium (Helen 


ane Sante by Bette tion (Smoler's Sept. 72 on Sica ana dail oy Thea K 
How St. Joseph's promotes its cal- COLOR on me 
— Plot _— - by Edith Drive Oreative color, by Faber Birrer DEALER PROGRAMS 

CARTOONS eens color June Building extra impact with a car- 


t h t Philc by M 1 
Fluorescent materials, by Ed Sachs Spike. og — , ite 


Billy B Chattan c by Nov. 93 3 
Richard TE Krer _ — aon \07 7 ti How a wholesaler helped retailers 


When to use color in packaging. by 


How to make the most of color prints 


: ‘ : : learn and use sales promotion, b” 
Building extra impact with a car- and transparencies, by Dolph Frank Edward R. Lucas . Aug. 52 
toon character (Philco), by Marvir lin Oct. 66 : 


T 17 H ib b 
Spike Nov. 113 WKodak color dataguide, Eastmar SS ae 
How cartoons sell houses (Randal! Kodak April 23 


Phillips Builders), by Ross L. Hol How to get dealers to use promo- 


Shooting a dream (Shipstad & John- ti Servic uelane r b 
man Dec. 53 son Ice Follies) Sept. 112 Walter E. ae es “aa 132 
How to keep everybody aware, by When to use color in packaging, by , = r 

Lou Stipe March 82 Howard Ketchar March 53 ; ee ae ee ee een 


; rock Oil), by Thea K. Flaum 
ae statistics oo (A. C ao +h 39 : ; _ 
ielsen Co), by Wynn Bussmann COMMUNICATIONS 


ov. 59 How to re. caren 
@Communication in business and in- — Co.) Willard G. Oriol 
CATALOGS dustry, by Wm. M. Schutte & Erwir ieee ' 
° R. Steinberg March 2] How to pre-pack sales meetings 
A catalog - be e public relations @Employee communications in action. (Goo lyear), by T. W. Prior July 
tool a i Bond Stamp Co by Robert Newcomb and Mary Sam 91 


mons June 20 How to Promote a new concept (Bell 
OFrom the buyer's point of view OFaces and fortunes (Kimberly-Clark Sound Div., Thompson Ramo Wool 
(Sweet's Catalog Service) Fek Corr Ar 108 : Be iridge), by Andrew Lorant Aug 
53 ; . 9 
pa @Freedom of 6 by Dar a ‘ = 
How to —— a catalog that sells. bay Oct. 19 7 How to sell time (General Electric) 
by Frank W. Gray Sept. 78 Oldeas and film (Bell & Howell by Allen Sommers Aug. 81 
How to redesign a catalog (A. - May 120 rs How to use in-store demonstrations, 
Nvetr y tate by Frank W. Gray Jov 
a OThe small world of John J. Penny- oo See ee ee 
J¢ feather (Employers Mutuals) WThe idea treasury, by Hubert K. Si- 
OOn target (American Beauty Cover March 5] , mor Dec. 18 


Co Aug. 42 Selling stereo through eye and ear 
Photography can make catalog CONTESTS (Motorola) Jan. 95 
seles, by Harold Segard Feb. 41 


Beauty contests can be ay gg cH DECALS 
CHEMICALS & Kirsch Beverages), by David Ala 
PAARMACIUTICALS Virack Run 7S, What you should know about de- 


. " Chess in a window (Quaker City cals (Screen Process Printing Assn 
The Abbott redesign story (Abbott Federal Savings & Loan Assn.), ] May 73 


by 
Laboratories), by Robert B Konikow Allen Sommers Aug. 77 P 
April 27 ss A contest that’s fun caught a city’s DEPARTMENT STORES 
OBread from stone Feb. 53 ear (WIP), by Arnold Katinsky 
OCationic asphalt emulsions in theory July 43 tion (Carson Pirie Scott) by Bette 
and practice (Armour Industrial WHonor awards handbook, by Milton acor Oct. 25 
Chemical Co.) April 111 L. Levy April 2 


How Monsanto buys an exhibit a How St. Joseph’s promotes its cal- 
week, by Mildred Weiler June endar (Plough Inc.), by Edith Driver 
11] : 2 Harper Nov. 73 to make sales by being good 
How St. Joseph's promotes its a How to make real money with play for nothing (Brown-Dunkin Dept 


endar (Plough Inc.) iver money (Birely), by Phil Seitz ; Store), by Geo. W. Phinney 
Harper Nov. 73 Aug. 87 May 63 


Behind the scenes at a major promo- 


photo make-up saves time 
), by Peg Gleason Aug 


* BOSB - January 1962 





How to sell the memo set (Battle- 
— by Thea K. Flaum . June 


A new way to make envelopes (A 
Harris & Co.) Feb. 110 

When all media work together (Lit 
Bros.), by Bette Macon Feb. 55 


DEMONSTRATIONS 


How to use in-store demonstrations. 
by Frank Gray Nov. 57 


DESIGN 


The Abbott redesign story (Abbott 

Laboratories), by Robert B. Konikow 
. April 27 

Art directors’ choice June 102 


Art directors’ personal greeting cards 
Oct. 58 

Changing an image by changing a 

trademark (Dy-Dee Service Inc.), by 

Bill Storm Oct. 125 

The eye and industry (Society of 

Typographic Arts) July 64 
@BHandbook of plant & floral orna- 

ment, by Richard C. Hatton 

March 21 


How a new sign was developed 

Lion Oil Co.), by John H. Sheehar 
Dec. 102 

How — and why — a new trade- 

mark (Formsprag Co.), by Charles 

F. Trapp Jr Dec. 61 

How packaging creates a line (Ds 

Soto Chemicals), by Tom Lester 

Aug. 67 

How to put imagination in layouts 

(Citroen), by Maurice Bensoussar 
March 76 

How to redesign a catalog (A. |] 

Nystrom & Co.), by Chas J. Stateler 
Dec. 55 

Blllustrators ‘60, the annual of Ameri- 

can illustration, by Howard Munce 

Feb. 20 


GInternational poster annual 1960, by 
Arthur Niggli July 17 


Bauer Nov. 104 
Is your layout way out?, by Aller 
F. Hurlburt June 74 

WModern publicity, 1960-61, by Wilfr. 
Walter... Jan. 18 
Packages that catch the eye... 
Sept. 128 
Packaging to sell a service (N 
American Van Lines), by C 
Pease Dec. 83 

WThe Penrose annual, vol. 54, by Al 
len Delatons Jan. 21 
Pictorial puns for greater sales 
punch (British American Tobaccc 
Co.), by Maurice Bensoussan 
July 62 

WPractical handbook on back-of-the- 
book publication layout prcblems. 
by Butler, Likeness, Kordek 
April 23 


A simple technique to get textured 
backgrounds, by Allen Sommers 
April 118 

WThe styles of ornament, by Alex 
ander Speltz Feb. 20 

@39th annual of advertising & edi- 
torial art & design of the art direc- 
tors club of New York, by Howard 
C. Jensen July 16 
U.S. packaging breaks through the 
iron curtain (Poznan Intl. Trade Fair 
Poland), by Peter Schladermunat 

April 98 
@Visual design in action, by Ladislav 


Sutnar Nov. 14 

What's new in folding boxes (Fold 
ing Paper Box Assn.) May 42 
When you change the name of your 
external publication (Mueller Clima- 
trol), by B Ollman . May 88 


DIRECT MAIL 


Addressing 


systems, by Milton 
Gershman 


Aug. 43 

Building customer goodwill (Grand 
Union Co.), by Etna M. Kelley . 
May 65 


WThe DMAA library and how to use 
it. Direct Mail Advertising Assn. Inc 
Oct. 19 
Direct mail helps open a new plant 
(Light & Power Utilities), by Murray 
Reiter Feb. 71 


Direct mail in sales promotion, by 
Earle Buckley June 93 

WDirect mail showmanship, by Dick 
Hodgson July 16 
For better inquiry handling: cen- 
tralization & mechanization (A. B 
Dick) June 100 
From the comics into direct mail 
Puck) May 70 
How a wholesaler helped retailers 
learn and use sales promotion, by 
Edward R. Lucas Aug. 52 
How Breck’s handles mass address- 
ing with economy. by Phil Hirsch 

Feb. 73 
How direct mail can create an 
image (Gateway Transp. Co.), by 
James R. Smaby April 37 
How direct mail saved a product. 
Parlee Co.), by Claude F. Martir 
March 108 

WHow to increase sales with letters. 
by Earle A. Buckley Oct. 19 
How to, make an impression with al- 
most no money (Raytheon) 
March 105 
How to play poker by mail (Nauga 
tuck Chem.), by W. F. Lavelle 
Oct. 31 

WHow to produce an effective news- 
letter Feb. 20 


In direct mail, know when to stop. 
by Walter F. Kohn Dec. 71 

WLletter reproduction, Direct Mail Ad, 
vertising Assn April 23 
A low-cost compaign to build atten- 
tion (Wagemaker Co.) July 77 
Selling with unsalesmanship (Taylor 
& Art Plastics Inc.), by Kenneth R 
MacDonald March 110 

WThe smut peddlers, by James Jack- 
son March 20 

WThe story of Pitney-Bowes, by Wil 
liam Cahn Sept. 23 
Using winter sports to promote win- 
ter sales (H. A. Johnson Co.) 
Jan. 77 
Variations on a dime (Continental 
Coffee Co.), by Walter Belinky 
Nov. 85 
When you change the name of your 
external publication (Mueller Clima- 
trol), by Benn Ollman May 88 
The year’s brightest direct mail 
ideas (DMAA Jan. 72 


DISPLAYS 


All about outserts April 83 
Can point-of-purchase justify itself? 
Johnson's Wax), by J 

June 51 


Counter space is a place to display 
and to sell April 56 


Displays with versatility (Japan Air 
Lines), by Kenneth R. MacDonald 
Sept. 88 


Dr. West (toothbrushes) sets a rec- 
ord, by Thea K. Flaum April 130 


How ribbons and bows help dealers 
sell (Kelvinator) Aug. 25 


How to make the most of color 
prints and transparencies, by Dolph 
Franklin Oct. 66 


How to solve a difficult cisplay prob- 
lem (Northwestern Steel & Wire 
Co.), by G. C. Hinueber Nov. 52 


A low-cost unit display, by Eric 
Feb. 58 


Packaging for permanent display 
Nov. 68 

P.O.P. promotes pens (Scripto Co), 

by Rick Krepela Dec. 97 

A product demonstration with im- 

pact (A. O. Smith), by Benn Ollman 
Feb. 33 


Sales promotion to help the retailer, 
(Johrson & Johnson), by J. G. Han- 
sen June 33 
Spring comes to display 
To sell ‘em... 
Aug. 28 
Using light effectively, by Mildred 
Weiler Nov. 55 
What you can learn about point-of- 
purchase from brewers, by Max 
Kallenberg July 101 
What's new in point-of-purchase 
Nov. 26 
Which packages succeed in shop- 


ping centers, by N. L. Jones Oct. 
75 


WWindow display. by Walter H. Her- 
deg Nov. 14 


May 83 
. get ‘em on the floor 


You can sell anything anywhere 
Alumatic Windows Inc.), by Havi- 
land F. Reves April 55 


EDITING 


WEditor’s manual, by Cortland 
Smith May 22 

WWords on paper, by Roy H 
perud May 22 


ELECTRONICS 


How to exhibit sound (Ham: 
Organ Co.) Aug 73 


How to make an impression with al- 
most no money (Raytheon) 
March 105 


How to promote a new concept (Bell 
Sound Div., Thompson Ramo Wool- 
jridge), by Andrew Lorant 
Aug. !9 
Packaging for permanent display 
(Elm Instrument) Nov. 68 
Packaging that sells engineers (Ray- 
theon), by William Gray July 87 
A simple system for handling in- 
quiries (Raytheon), by Wm. H. Buck 
Dec. 76 


EMPLOYEE RELATIONS 


WEmployee communications in action, 
by Robert Newcomb & Mary Sam- 
mons June 20 


ENGRAVING 


How U.S. lines achieved quality 
with steel engraving, by Ted San- 


chagrin... June 78 


A new way to make envelopes (A. 
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Harris & Co.) ... Feb. 110 


ETHICS & STANDARDS 


BPublic relations and management, 


by David Finn .. . Jan. 21 


EXHIBITS 


Building an exhibit around a com- 
puter (N.Y. Life Insurance Co.) ... 
Dec. 91 


A circus barker who makes sales at 
exhibits (Wait Mfg. & Sales Co.), by 
Shannon Wheeler . . . March 120 


An exhibit program with a plan 
(Wagner Electric), by Mildred Weiler 
. Jan. 59 


The eye and industry (Society of 
Typographic Arts) .. . July 64 
Gimmicks can build your booth at- 
tendance, by P. K. Thomajan ... 
March 127 


Good promotion takes a year to 
plan (Chicago’s National Boat 
Show), by John R. Advent... April 
91 


How Monsanto buys an exhibit a 
week, by Mildred Weiler .. . June 
111 


How 3M buys its exhibits (Minne- 
sota Mining & Mfg. Co.), by J. E 
Linstroth .. . July 25 

How to exhibit sound (Hammond 
Organ Co.) ... Aug. 73 

A lot of exhibit in a little space 
(AMP Inc.) ... Feb. 38 


A low-cost campaign to build atten- 
tion (Wagemaker Co.) . July 77 


@1961 exhibits schedule (Sales Meet- 


ings magazine) .. . July 16 

A product demonstration with im- 

pact (A. O. Smith), by Benn Ollman 
. Feb. 33 

A rolling audio-visual exhibit, by 

Thos. S. Hook .. . Feb. 35 

Send a historic exhibit on tour, by 

Etna M. Kelley . Dec. 87 

There’s no magic in cutting exhibit 

costs, by Tom Jones .. . Sept. 50 

Using light effectively, by Mildred 

Weiler Nov. 55 

U.S. packaging breaks through the 

iron curtain (Poznan Intl. Trade 

Fair, Poland), by Peter Schlader- 

mundt... April 98 

Why a trade show exhibit, by Roger 

Tierney .. . Oct. 93 


EXTERNAL PUBLICATIONS 


An external is an automatic sales- 
man, by Alfred J. O’Brien Jr 

Feb. 104 

How to ride on a house oraan (New 


England Mutual), by Philip Brady 
Nov. 108 


FILM REVIEWS 


92 


Anger at work (Okla. State 
Health) . March 52 
Assignment: People (Look 
zine Oct. 84 
Ben Franklin sells today . 
11] 
Bowling (Brunswick Nov 
Bread from stone Feb. 53 
Cationic asphalt emulsions in theory 
and — (Armour Industrial 
Chem. Co.) ... April 111 
Craftsmanship & automation (R. R 
Sons) ... March 5] 
Curtain time (U.S. Steel) July 98 
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A day of living (Metropolitan Life 
Ins. Co.) .. . Sept. 102 
Discovering color .. . June 40 
Eddie Inc. (Maytag Co.) . . . Sept 
102 
The 8th wonder (Mergenthaler Lino- 
type) ... Oct. 85 
Faces and fortunes (Kimberly-Clark 
Corp.) ... April 108 
Fast fifties (Monroe Auto Equipment 
Co.) ... Aug. 42 
The film interlock (Calvi 
. April 108 
Filter magic (Purolator Products) 
July 97 
From the buyer's point of view 
(Sweet's Catalog Service) . . . Feb 
53 
The fur lined foxhole (Nationwide 
Insurance) ... Oct. 84 
Fury of the winds (Bethlehem Steel) 
. May 120 
Hawaii in a nutshell (Royal Ha- 
waiian Macadamia Nuts) July 
98 
Highways — they make America 
great (Reynolds Metals Co.) 
May 119 
How to use your Dun & Bradstreet 
service most effectively (D & B) 
July 97 
Ideas and film (Bell & Howell) 
May 120 
In place of Henry (Yellow Page Ad- 
vertising) . July 98 
Language a the sixties (A. B. Dick 
Co.) ... May 120 
Light for all (Baltimore Sun) 
Sept. 102 
The long cool summer (Coffee Brew 
ing Inst.) . . . June 40 
The market of the 60's (Life) 
Jan. 99 
Mural: midwest metropolis (Sperry & 
Hutchinson Co.) Jan. 98 
N.Y., N.Y., June 40 
An old, old story (Hallmar! 
ing Cards) Dec. 80 
On target (American Beauty Cover 
Co.) Aug. 42 
People into audiences (Modern Talk- 
ing Picture Service) . . . Dec. 80 
Photoplax (A. B. Dick Co.) Aug 
42 
The quality of numbers (Business 
Publications Audit of Circulation 
Inc.) Sept. 101 
The role of point-of-purchase eave 
tising in modern marketing (As: 
of Natl. Adv.) Feb. 54 
Sealed in glass (Glass Container 
Mirs. Inst.) . Dec. 80 
Seeing’s believing (J 
May 120 
Seven of the three (Employers Mu- 
tual of Wausau, Wis.) Sept. 101 
69.3 (Pharmaco Inc.) Feb. 54 


1 Products) 


The small world of oo J. —— 

feather (Employers Mutual 

March 51 

oe science and time (Bulova 
tch Co Aug. 42 


The story of outdoor advertising 
General Ou or Advertising Inc 


July 97 


The ~ se of better living 
Electric) July 98 


Time (Time | 


Ulcer at work Okla State Dept 
Health 1 


OTime (Time, Inc.) 
OThe whole nation’s business (Na- 


OWhy you 


+ eee in business (IBM) ... May 

1] 

The whole nation’s business (Na- 

tion’s Business) . Nov. 64 

Why they buy (Aluminum Co. of 

America) ... May 119 

Why you should advertise’ in 

“School Management” .. . Jan. 98 

Wolfsburg 221 (Volkswagen Inc.) 
Sept. 101 

How fine art sells fine music (WF- 

LN), by Allen Sommers... Sept. 98 


OHow to use your Dun & Bradstreet 


service most effectively (D & B) 
July 97 


Oln place of Henry (Yellow Page Ad- 


vertising) . July 98 


OLanguage of the sixties (A. B. Dick 


Co.) ... May 120 


OThe snushet of the 60’s (Life) 


Jan. 99 


OPhotoplax (A. B. Dick Co.) ... Aug 


42 


OThe quality of numbers (Business 


Publications Audit of Circulation 
Inc.) . Sept. 101 


OThe role of point-of-purchase adver- 


tising in modern marketing (Assn 
of Natl. Adv.) ... Feb. 54 


June 40 


tion's Business) . 


should 
“School Management” 


Nov. 64 


advertise in 
Jan. 98 


FOOD & BEVERAGES 


Apples for teacher sell doughnuts 
Dennis Doughnut Co.), by Geo. W 
Phinney ... April 106 

Beauty contests can be profitable 
Kirsch Beverages Inc.), by David 
Alan Kirsch Aug. 75 

Goodwill through public service 
Keebler) Jan. 101 


OHawaii in a nutshell (Royal Ha- 


waiian Macademia Nuts) .. . July 
98 

How Campbell evaluates sales pro- 
motion (Campbell Soup Co.), by 
Harry A. Carter... June ? 

How to make real money with play 
money (Birely), by Phil Seitz... 
Auc 87 

How to make the best use of your 
photographer, by William Rose... 
May 54 


An insert with « cample (Miracle 
Aid), by Allen Sommers . Jan. 46 
It pays to keep the kids happy 
Page Milk Co.), by Joseph B 
Mickey July 30 


OThe long cool summer (Coffee Brew- 


ing Institute) 


June 40 


Seven basic concepts of modern 
merchandising (Smirnoff Vodka), by 
Chris W. Carriuolo . . . July 112 


Using winter sports to promote win- 
ter sales (H. A. Johnson Co.) 
77 


Variations on a dime 
nr Be oO. by Walter alinkw 
Ieee UC 5 Walmer DelNnKYy 
85 


What you can learn about point-of- 
purchase from brewers, by Max 


111 


lenberg July 10 


GIFTS 


Portfolio of gift ideas Oct. 106 
What business thinks about Christ- 
mas gifts, by Robert B. Konikow 

ne a 





GIMMICKS 


Coffee break in a bank (Security 
Mutual Bank & Trust Co.), by Mil 
ired Weiler April 96 


Direct mail helps open a new plant 
Light & Power Utilities Corp.), by 
Murray Reiter Feb. 7] 


Gimmicks can build your booth at- 
tendance, by P. K. Thomajan 
March 127 


A teaser campaign to build interest 
Pepperell), by Ted Sanchagrin 
sept 133 


GOVERNMENT 


The government and sales promo- 
tion by Hickman Price Jr June 


GRAPHIC ARTS 


Fluorescent materials, by Ed 
Nov. 93 


WPocket encyclopedia of paper & 
graphic arts terms May 25 


GREETING CARDS 
OAn old, old —_/ 


1 Cards 


HEALTH 
OAnger at work (Okla 
Health) March 52 
_ health hucksters, by Ralph Le: 
mith March 20 


OUicer at work (Okla 
Health) March 52 


HOUSEHOLD PRODUCTS 


Can point-of- ee justify itself? 
Johnson's Wax), by J. K 


June 5] 


How _paper sells pans (Rena-W 
Dec. 66 


Vuncdar 


A new package that's not too new 
scott Paper by Alle 
Feb. 79 


When a lamb is a model (Ho! 
rarpets), by William R. G 


len §9 


Sommer 
oommers 


INQUIRY HANDLING 


For better inquiry handling: central- 
ization & mechanization (A. B. Dick 


ine 100 


A simple system for handling in- 
quiries (Raytheon), by Wm. H. Buck 
Dec 76 


INSERTS 


How a magazine (//EC), 
calculator ... Aug. 98 


printed a 


How to ride on a house organ (New 
by Philip Brady 
108 


Why Wien engineering uses 206. 
line lithography Wean Enginee 
July 49 


INSURANCE 


Building an exhibit around a com- 


puter (NY Life Insurance Co.) 
Yec. 9] 


OA day of living (Metropoli 
ns. Co.) ... Sept. 102 


OThe fur lined foxhole 


(Nationwide 


Insurance Co.) 
How to keep 
(Citizens’ Mutual) 
March 82 


How to ride on a house organ (New 
England Mutual), by Philip Brady 
Nov. 108 


OSeven of the three corer rs Mu 
tuals of Wausau, Wis Sept 
101 


Oct. 84 


everybody aware 
, by Lou Stipe . 


JEWELRY 


How to capture the past for today's 

promotion (American Optical), by 

Wayde W. Cloyd. Oct. 39 

How to sell time (General Electric 

by Allen Sommers Aug. 81 
OSpace. science & time | Bu ilova Watc 

Co Aug. 42 


LABELS 


Pressure sensitive materials, by Ed 
Sachs Sept. 55 
Tags or labels, by H 

Nov. 65 


What you should know chowt decals 
Screen Process Prir 
May 73 


LAYOUT 


Be friendly with the ad manager 
All Pets Magazine), by Bob West 
enberg April 68 

A catalog can be a public relations 
tool (Gold Bond Stamp. Co.) 
March 86 


How photo make-up 
Ae 


saves time 
y Co.), by Peg Gleason 
Avg. 94 
WHow to do paste-ups and mechan- 
icals, by S. Ralph Maurello 
Sept. 23 
How to keep everybody aware (Citi 
Mutual), by Lou Stipe 
rZ 
av ad 


How to put imagination in layouts 
Citr en} DY M qurice Benso\ ssar 
March 76 
Is yor layout deceptive?, by Harry 
1ué Yov. 104 

Is — layout way out?, by Aller 
F. Hurlburt June 74 

Gene ‘eae on back-of-the 
book publication layout — 
by Butler Likeness, Korde 


April 23 


LIGHTING 


velng light a by 


W eile I 


MAIL ORDER 


How Breck’s handles mass adress- 
ing with economy (Jos. Breck & 
Sons Cort by Phil Hirsch 
} 77 


eat 
f K 


MEDIA 


GAasigament: People Look 
1zine) Oct. 84 

Bacon’ s publicity checker, by Bacon's 
Clipping Bureau .. . June 20 
A contest that’s Sem oe a —_ 
ear (WIP), by Arnold Katin 
July 43 

Freedom of communications, by Dan 
Lacy ... Oct. 19 


From the comics into direct mail 
Puck) ... May 70 


How fine art sells fine music (WF 
LN), by Allen Sommers . Sept. 98 

QOHow to use your Dun & Bradstreet 
service most effectively (D & B). 
July 97 

Oln place of Henry (Yellow Page Ad 
vertising . .. July 98 
It takes promotion to sell news- 
papers (St. Paul Dispatch & Pioneer 
Press), by Harlan Johnson ... April 
33 

WThe lady persuaders, by Helen 
Woodward Feb. 20 

OLight for all (Baltimore Sun) 
Sept. 102 

OThe market of the 60's (Life) 
Jan. 99 

OThe quality of numbers (Business 
Publications Audit of Circulation 
Inc.) ... Sept. 101 
Saving time with pre-printed art 
The Industrial Publ. Corp), by 
Alaric Mausser . .. Nov. 125 

WThe sourcebook of specialized mar- 
kets, by National Business Publica 
tions . May 25 

OThe ae of outdoor advertising 
General Outdoor Advertising Inc.) 

July 97 


OTime (Time, Inc.) .. . June 40 
Using a contest to get facts across. 
Farm Journal), by Allen Sommers 
May 57 
OThe whole nation’s business (Na 
tion's Business) . . . Nov. 64 


Why “Road Builder” shied to —_ 


Jr June 84 


OWhy you should advertise in 
“School Management” Jan 98 


MERCHANDISING 


Creative selling, by Chas F. Lohss 
Feb. 20 
How to buy just the kind of tag 
you need, by H. C. Semple Jar 
89 
WHow to merchandise publication ad- 
vertising, American Marketing Serv 
es Dec. 18 
How to sell the memo set, (Battel 
tein's) by Thea K. Flaum . June 
20 
How to sell time (General Electri 
, Allen mmers Aug. 81 
a’ ee for tomorrow, by | 
B. Wei Dec. 18 
Sales promotion to help the retailer 
— & Johnson), by J. G. Han- 
eT Jur Le 33 
Screen process sells at the point- 
of-purchase . March 63 
Seven basic ———_ of modern 
ree, , by 
W. Carriu ; tale 112 


iol source sali - suiinee mar- 
kets, by National Business Publica- 
tior May 25 
Tags or labels, by H. C. Sempl 
lov. 65 
Using the past to sell today, by Ei: 
M. Kelley . March 23 


WThe waste makers, by Vomce Pa>k 
rd...Jan. 18 


METALS 


OHighways — they make America 
great (Reynolds Metals Co.) 
May 119 


Sometimes it takes luck (Bethlehen 
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Steel 


MODELS 


When a miniature is better than the 
real thing (Dayton Tire & Ru bbs 
Co.), by R. P. Wise July 2 


MOTION PICTURES 


WABC of film & tv working terms. | 
Oswald Skilbeck Jan. 2} 


Animation — today and tomorrow. 
by Bill Scott Sept. 95 
OThe film interlock (Calvin Pr 
April 108 
@Films and filmstrips on audio-visual 
materials and methods, by Fd 
I Ass T M Ty 
5 


How to prepare for projection 
July 94 
How to use a film for qoonwit 
Dempsey-Tegler & Co.), by Mild 
Weile r Dec 77 

oo and film (Bell & Howell 
May 120 

BMotion pictures, by A. R. Fult 
April 24 

@Motion-picture production for indus- 
try. by Jan E. Gordc Nov. 14 

OPeople into qudionces Modern Talk 
1g Picture Servi De 80 
Sutaten your motion picture for 
greater value... Feb. 49 


16mm terms used in production of 
nontheatrical motion pictures 
Jan. 21 


NEWSLETTERS 


WHow to produce an effective news- 
letter Feb. 20 
When you change the name of 
your external ee On 1eller 
Climatrol), by Benn Olln 
May 88 


NEW PRODUCTS 


OCationic asphalt emulsions in theory 
and practice (Arn nour Industrial 
Chem. Co.) ... April 11 
Industrial sales sini can be 
exciting (Cutler-Hammer), by G A 
Rauch June 56 
Publicity as a sales promotion tool, 
by Lou Ed June 29 

OSpace, science & time (Bulova 
Watch Co.) Aug. 42 
A teaser campaign to build interest 

Pepperell), by Ted Sanchagrin 

Ser t 133 
A teaser 
Allied 


Foley 


campaign with trains 
Chemicals), by James P 


Aug. 54 


OFFICE EQUIPMENT 


Addressing systems, by Mil! 
Gershmar Aug. 43 

An agency's duplicating depart- 
ment (J. Walter Thompson), by A 
J. Annechino May 45 


Direct mail in sales promotion, by 

Earle Buckley .. . June 93 

For better inquiry handling: central- 

ization & mechanization (A. B. Dick) 
. June 100 

OPhotoplax (A. B. Dick) . Aug. 42 

P.O.P. promotes pens (Scripto Co) 

by Rick Krepela .. . Dec. 97 

Small office presses. by Ed Sachs 
June 64 
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OUTDOOR ADVERTISING 


Hot cat on a billboard (Chevrolet) 
by Dottie Long Clark April 


PACKAGING 


The Abbott redesign story (Abbot! 

Laboratories), by Robert B. Koniko 
April 27 

All about outserts April 83 


Carrying a single theme in a unified 

campaign Keasbey & Mattisor 

C y Ted Sanchagri: Marct 
15 

Counter space is a place to display 

and to sell April 56 


Glossary of Packaging terms, 
Packaair » Yar 
3 


iQil 


How packaging creates a line 
oto Chemical by T 


x 


Aug. 67 

How to pack ice for the tropics, by 
Franc Pasquallini June 43 
How to package a premium (He! 
“art YVo+ 77 


How to solve a _ difficult , aemler 

problem, (Northwe Stes Wire 
So.), by G C Hint sabe ‘Nov 57 

An insert with a sample (Miracl 

Aid), by Allen Sommer: Jan. 46 

A new package that’s not too new 
scott Paper), by Allen Somme: 

Feb. 79 

Packages that catch the eye 

sept. 128 

ius for permanent display 
Elm Instrument Nov. 68 

Packaging ¢ part of 
Leh au & Fir k y W 


Sept 17 


povmnetion 


Packaging that sells engineers 
Raytheon), by William Gr 

July 87 

Packaging to sell a service (! 
American Van Lines by C 
Pease Dec. 83 


OSealed in glass (Glass ontainer 
Mfrs. Inst Dec. 80 
U.S. packaging breaks through the 
iron curtain (Poznan International 
Trade Fair, Poland by Peter 
Schladermundat . April 98 
What's new in folding boxes (Fold 
ng Paper Box Assn.) May 42 
When to use color in packaging. 
by Howard Ketcham March 


When to use plastics for packaging. 
by Jame May 39 


Which packages succeed in shop- 
ping centers, by N. L. Jor 
t. 75 


— they a Alu 


PAPER 


How paper sells pens (Rena-Ware) 
Dec. 66 


Pocket encyclopedia of paper & 
graphic arts terms . May 25 


PETROLEUM PRODUCTS 


How a new sign was developed 
Lion Oil Co.), by John H. Sheehan 
Dec. 102 


How to help dealers grow (Sham- 
ock Oil), by Thea K. Flaum 
March 39 

How to merchandise advertising 


Mobil Oil Co.), by Willard G. Oriol 
Nov. 22 


PHONOGRAPH RECORDS 


A sound 
A. S. Aloe) 
March 45 


centennial observance 
by Mildred Weiler 


PHOTOCOMPOSITION 


How photo make- tia saves time 
May Co), by Pea Gleasor 


Aug. 94 


PHOTOGRAPHY 


a Photos that sell, Edn 
Arnold lar 
ies much is an advertising photo- 
graph worth, by 
luly 67 
How te - your photographs used, 
by i ski Sept. 105 
How to on mak _—. from gov- 
ernment, by Rar E. Crain 
Aug. 57 
How to make the best use of your 
photographer, | William Rose 
May 54 
How to make the most of color 
prints and transparencies, by Dolph 
Frank Yet. 66 
How to _ the pictures you want. 
Yy i July 72 
Instant Photography for publicity. 
North Pa by Robert M 


March 


Au: tl D ’ 49 
Kodak a ee 
Kodak Apr 


Photagraphy can 
sales, by Har 


make 
i Segard 


catalog 

Feb. 4 
Photography that gets ort b} 
Frank G. M. Corbin . April 113 

WPosing for the camera, by Harriet 
Shepard & Lenore Meyer April 
23 


Floyd H. Mc 


Call 


Press mae by 


Shooting a en Shipstad 

Johnson Ice Follies) . . . Sept. 112 

Sometimes it takes luck (Bethlehem 

Steel Feb. 48 

Stock photos, by Ed Sach March 

94 

What can you get from photog- 

raphy. by Donald R. Spear 

Aug. 62 

When a lamb is a model Eaonnee 

Carpets), by William R. Galbraith 
lan. 69 


PLASTICS 


How Formica backs up a consumer 
label promotion, by Edw. A. Mor: 
Dar 9? 


POINT-OF-PURCHASE 


Can pont-of-purchase justify itself? 
Johnson's Wax), by J. K. Duncan 
J ine 5] 


A checklist for promotion evaluation 
Kenyon & Eckhardt), by Miltor 
Margolis ...june 118 


Counter space is a place to display 
and to sell... April 56 


Displays with versatility (Japan Air 
Lines), by Kenneth R. MacDonald 
Sept. 88 


A new package that's not too new 
Scott Paper), by Allen 

Feb. 79 

P.O.P. promotes pens (Scripto 

by Rick Krepela ... Dec. 97 


OThe role of point-of-purchase adver- 





tising in modern marketing (Ass: 
of Natl. Adv.) Feb. 54 


Screen process sells at the point-of- 
purchase March 63 


Seven basic concepts of modern 
merchandising (Smirnoff Vodka), by 
Chris W. Carriuolo July 112 
Spring comes to display May 83 
To sell ‘em . . . get ‘em on the floor 
Aug. 28 
What's doing in point-of- ecg 
research, by Robert B. Konikc 
Nov. 44 
What's new in point-of-purchase 
Nov. 26 
What you can learn about point-of- 
— from brewers, by Mox Ka! 
enbe July 101 


POSTERS 


WiInternational poster annual 1960, 
Arthur Niggli July 17 
OThe story of outdoor advertising 
General Outdoor Advertising Inc 
July y 97 


PREMIUMS 
Dr. West 


record, by The 

30 

From the comics into direct mail 
Puck) May 70 

How to package a | premium He 
Curtis >) 


iwi to track down a new } promium 
idea, by Michael J C 

Feb. 63 

Premiums are more important — 
year, by Wm. I 

40 


PRESENTATIONS 


How paper sells pans (Re: 
Dec. 66 
How to save money on simple pres- 
entations, by Er dan Aug 
37 
A presentation by the book (Food 
Machinery Corp), by Art Gerard 
. Oct. 81 


PRINTING 


An agency's duplicating» depart- 
ment (J. Walter Thompson), by A 
J. Annechino May 45 
OCraftsmanship & automation (R. R. 
Donnelley & Sons) March 5] 
OThe 8th wonder (Mergenthaler Lino 
type) « Oct. SS 
The eye and industry (Society 
Typographic Arts) ... July 64 
@Four centuries of fine printing. by 
Stanley Morison... Aug. 14 


BHow to do paste-ups and mechan- 
icals, by S. Ralph Maurello 
Sept. 23 


How a magazine (I/EC) printed a 
calculator... Aug. 98 


How U.S. lines achieved quality 
with steel engraving. by Ted San- 
chagrin ... June 78 

OLanguage of the sixties (A. B. Dick 
Co.) .. . May 120 
Look at the press, by John T. Davis 

. Aug. 91 

A new way to make envelopes 
(A. Harris & Co.) ... Feb. 110 


@The Penrose annual, vol. 54, by 
Allen Delafons.. . Jan. 21 


WPocket encyclopedia of paper & 
graphic arts terms .. . May 25 


A portfolio of sales promotion mate- 
rial produced internally, by Ed 
Sachs Feb. 98 
Printing: the basic sales promotion 
tool, by Robert B. Konikow .. . Jan 
28 
Small office presses, by Ed 

June 64 


Today's typesetting is obsolete, by 
Frank DeWitt July 52 


Using web offset for fashion promo- 
¢ 


tion (Smoler’s) .. . Sept. 72 

Who keeps an eye on yous ne 
bills, by Frederick Kar 

Oct. 42 

Why empewne prints for itself 
Manpower), by Ed Sach April 


5} 


Why “Road Builder” shifted to offset 
from letterpress, by James T. Ker 
kins Jr June 84 


Why Wean engineering uses Pant 
line _— We Er j 
y 49 


PRODUCTION 


How to organize a catalog that sells, 
by Frank W. Gray Sept. 78 
An insert with a sample (Mirac! 
Aid), by Allen Sommers . Jan. 46 
WLee direct visual control streamlined 
copyfitting handbook, by Arthur B 
Lee June 20 
WLetter i Direct Mail Adv 
I April 2 
Production aie pressure, by Irwin 
Reich May 96 
ore typesetting is obsolete, by 
Frank DeWitt... July 52 


What you should know about de- 
cals (Si rreen Process Printing Assn 
May 73. 


PUBLICATIONS 


WHow to merchandise publication ad- 
vertising, American Marketing Serv- 
ices... Dec. 18 


WBacon’s publicity checker, by Ba- 
-on's Clipping Bureau .. . June 


PUBLICITY & PUBLIC RELATIONS 


— for teacher sell doughnuts 
I ; Doughnut Co.), by Geo. W 
ssi ... April 106 


OAssignment: people Look Mag 
Izine) . Oct. 84 
Billy Bragger (Chattanooga 
Richard E. Krepela May 127 


OBread from stone... Feb. 53 


Building an exhibit around a com- 
puter (NY Life Insurance Co.) 
Dec. 91 


Building customer goodwill (Grand 
Union Co.), by Etna M. Kelley... 
May 65 

Business goes Broadway, by Bette 
Macon... May 121 


A catalog can be a public relations 
tool (Gold Bond Stamp Co.) 
March 86 


WCheck list for magazine publicity. 
by Jean E. Clohesey .. . Oct. 19 


Chess in a window (Quaker City 
Federal Savings & Loan Assn.), by 
Allen Sommers . . . Aug. 77 


Coffee break in a bank (Security 
Mutual Bank & Trust Co.), by Mil- 


dred Weiler April 96 


Comic books, by Ted Sanchagri: 
Feb. 87 


A contest that’s fun caught a city’s 
ear (WIP), by Arnold Katinsky 
July 43 
Direct mail helps open a new plant 
Light & Power Utilities), by Murray 
Reiter Feb. 71 
W460 secrets of advertising experts. 
by Willard A. Pleuthner Aug. 14 
Goodwill through public service 
(Keebler) Jan. 10) 
Historical models attract the kids 
Hillsdale Shopping Center) 
March 118 
How cartoons sell houses (Randal! 
Phillips Builders), by Ross L. Hol 
mar Dec. 53 
How outdoor signs pull tourist trade 
Swedish Crafts), by Elwood W 
Landis July 105 
How to get the pictures you want 
by Benjamin March July 72 
How to get publicity for the difficult 
product (Rubber Fabrics Co.), by 
Martin Schnur Dec. 24 
How to get the word to the public 
British Columbia Telephone Co.) 
by Jack Has -kett Sept. 25 
How to , your photographs used. 
by J. B. Strenski Sept. 105 
How to hold 12 anniversary celebra- 
tions (Penn. Power & Light), by W 
H. Rodgers Jr Sept. 44 
How to make sales by being good 
for nothing (Brown-Dunkin Dept 
S by Geo. W. Philley ... May 


How to merchandise advertising 

Mobil Oil Co.), by Willard G. Oriol 
Nov. 22 

How to promote consumer ads to 

the trade (U.S. Steel) April 74 

How to tie in with the Civil War 

centennial. by Rick Krepela 

March 3] 

How to use a film for goodwill 

Dempsey-Tegler & Co.), by Mildred 

Weiler Dec. 77 

How to use traveling girls for pro- 

motion, by Al Bernsohn Jan. 25 

In case of fire, by Howard H. Fogel 
March 29 

Instant photography for publicity 

(Northern Pacific), by Robert M 

Austin Dec. 49 


It pays to keep the kids happy 
(Page Milk Co.), by Joseph B. Mickey 
. July 30 

OMural: midwest metropolis, (Sperry 
& Hutchinson Co.) Jan. 98 
Photography that gets publicity, by 
Frank G. M. Corbin... April 113 
Pinpointing promotion to a special- 
ized target, by Stan Matthew ... 
Feb. 29 
Production under pressure, by [rwin 
Reich May 96 


A promotion with — > by 
Henry G. Saperstein . . . July 2 
WPublic relations and saleable 
by Davis Finn... Jan. 21 
WPR blue book, by Robert L. Barbour 
May 22 
Publicity as a sales promotion tool, 
by Lou Edman ... June 29 


A rolling audio-visual exhibit. by 
Thos. S. Hook... Feb. 35 


Silver dollars for promotions (Cam- 


era Center), by Bert Goldrath ... 
Sept. 38 
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Sometimes it takes luck (Bethlehem 
Steel) ... Feb. 48 


Using the past to sell today, by Et: 
M. Kelley March 23 


When all media work together (Lit 
Bros.), by Bette Macon Feb. 55 


When you become responsible for 
public relations, by Bernard E. Ury 
Sept. 28 


Winning goodwill at low cost (Varig 
Airlines), by P. K. Thomjan 
Dec. 48 


You .. and the treelance writer, by 
Jeff Thomson May 35 


RADIO 


Radio station management, by | 
Leonard Reinsch and Elmo Israel 
Ellis July 16 


RESEARCH 


Making statistics palatable A 
Nielsen Co.), by Wynn Bussmanr 


Nov. 59 


OThe quality of numbers 
Publications Audit of 
Inc.) . Sept. 101 
What's doing in point-of- purchese 


research, by Robert B. Konikow 
Nov. 44 


RETAILING 


How outdoor signs pull tourist trade 
Swedish Crafts), by Elwood W 
Landis July 105 
WThe idea treasury, by Hubert 

Simon... Dec. 18 

Silver dollars for promotions (Cam 
era Center), by Bert 
Sept 38 


Gol jira 1th 


SALES INCENTIVES 


How to capture the past for —r- 
promotion (American Optical by 
Wayde W. Cloyd « Oct: B 

How to make real money with play 

money (Birely), by Phil Seitz 

Aug. 87 ; 

How to plan an incentive campaign 

Sept. 40 

Plaques & trophies, by Ted 
*hagrin April 123 


SALES MEETINGS 


How to pre-pack sales meetings 
Goodyear), by T. W. Prior ly 
9) 


SALES PROMOTION 


Apples for teacher sell doughnuts 
(Dennis Doughnut Co.), by Geo. W 
Phinney April 106 

Appointment calendars, by 
Macon Dec. 27 

Bardahl races to sales, (Bardah! | 

il Co.), by Venlo Wolfsohn 

Sept 85 

Beauty contests can be profitable 
Kirsch Beverages Inc.), by Davi 
Alan Kirsch ; a » 75 


Behind the scenes at a major pro- 
motion, (Carson Pirie Scott) 
Oct. 25 

OBen Franklin sells today .. . Apri! 
111 
Billy Bragger (Chattanooga), by 
Richard E. Krepela .. . May 127 
Business goes Broadway, by Bette 
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Macon May 121 

Carrying a single theme in a unified 
campaign (Keasbey & Mattison 
Co.), by Ted Sanchagrin .. . March 
115 


OCationic asphalt emulsions in theory 


and practice (Armour Industrial 
Chem. Co.) . April 11] 
A checklist for promotion evalua- 
tion (Kenyon & Eckhardt), by Milton 
Margolis June 118 
A circus barker who makes sales at 
exhibits (Wait Mfg. & Sales Co.), b 
Shannon Wheeler . March 120° 
Coins & tokens, by Bette Macon 
Jan. 81 
Comic books, by Ted 

Feb. 87 


Creative selling, by 


Feb. 20 
Direct mail in sales Le. by 
Earle Buckley June 93 
Dr. West (toothbru: a sets a 
record, by Thea K ur 
April 130 
8mm sound projectors, by Kobert 
Konikow May 109 
An external is an automatic sales- 
man, by Alfred J. O'Brien Jr. ... Feb 
104 


OF ast fifties (Monroe Auto Equipment 


Co Aug. 42 


OFrom the buyer's: point of view 


Sweet's Catalog Service Feb 
53 

From the comics into direct mail 
(Puck May 70 


OF ury of the winds (Bethlehem Stee! 


May 120 
Good promotion takes a year to 
plan (Chicago's National Boat 
Show), by John R. Advent Apri! 
9) 
The government and sales prome- 
tion, by Hickman Price Jr June 
c 


Historical models attract the kids 
Hillsdale Shopping Center 

March 118 . 

How Campbell evaluates sales pro- 
motion Campbell Soup Cc by 
Harry A. Carter June 117 

oe direct mail saved a product 
Parlee Co by Claude F. Martir 


March 108 


How Seite backs up a consumer 
label promotion, by Faw. A. More 


How to get dealers to use promo- 
tion materials Fuelane — by 
Walter E. Donovar April 132 


How to help dealers grow (Shar 
rock Oil), by Thea K mum 
“h 39 


How to make sales by being good 
for nothing Brown-Dunkin Dept 
store by Geo W. Phinney Ma 


2 


How to meet competition (Kir 
Clothing), by Herbert Pilelsky 

Nov 0 

How to pack ice for the tropics, 
by . os. SERRE 


~ 
France 


43 


WHow to plan, produce and pemerine 


. events. by Hal Golder 
Kitty Hanson ... Jan. 18 

How to Lg omg a new concept 
Bell Sound Di aa Ran 
Woodridge} , by ‘ie jrew Lorant 
Aug. 19 


How to promote consumer ads to 
the trade (U.S. Steel) .. . April 74 


How to save money on simple pres- 
entations, by Eric Adams... Aug 
37 

How to sell the memo set (Batte! 
stein's) by Thea K. Flaum... June 
120 

How to sell time (General Electric 
by Allen Sommers ... Aug. 8] 
How to tie in with the Civil War 
centennial, by Rick Krepela 
March 31 


How to track down a new premium 
idea, by Michael J. O’Connor 

Feb. 63 

In direct mail, know when to stop. 
by Walter F. Kohn .. . Dec. 7] 


Industrial sales promotion can be 
exciting (Cutler-Hammer), by G A 
Rauch June 56 

It pays to keep the kids happy (Pa: 
Milk Co.), by Joseph B. Mickey 
July 30 


It takes promotion to sell news- 
papers — Paul Dispatch & Pioneer 
Press) , Harlan Johnson ... Apri! 
33 

Let's not define sales promotion, by 
Paul Martir June 23 


OThe long cool summer (Coffee Brew 


ing Institute) June 40 

A low-cost unit display. by Eri 
Adams Feb. 58 

Match books, by Bette Macon 

July 3} 

Meet Paul Martin — sales promo- 


tion executive of the year, by Ted 
Sanchagrin May 27 


WThe more you show, the more you 


sell, by L. Mercer Francisco 
July 16 
A new package that's not too new 
aes Paper), by Alle 
eb. 79 


OOn abt (American Beauty 


Co.) Aug. 42 


OPhotoplax (A B 


Pinpointing promotion to a special- 

ized target. by Stan Matthew 

Feb. 29 

Plaques & trophies, by Ted S 
hagrir April 123 

A portfolio of sales promotion mate- 

rial produced internally, by Ed 
Sachs Feb. 98 

Pressure sensitive materials, by 
1chs Sept. 55 

Printing: the basic sales promotion 

tool, by Robert B. Konikow Jar 


M 


c 
y G. Sapersteir July 21 


A promotion with personality. 


Publicity as a sales promotion tool, 
by Lou Edmar June 29 


OThe role of point-of-purchase adver- 


tistag in modern marketing (Ass: 
Adv Feb. 54 

The sales promotion man: a self- 

portrait, by Robert B. Konikow 


rex 


Sales gonarioes to help the retailer 
Johnson & Je or by J. G Ha 


lune 33 


OSeeing’s believing 
May 120 


Selling stereo through eye and ear 
Motorola Jan. 95 

Silver dollars for promotions {Ca 

ra Center), by Bert Goldra 

Sept 38 


069.3 (Pharmaco Inc.) ... Feb. 54 
OSpace, science & time (Bulova 





Watch Co.) ... Aug. 42 
OThe symbol of better living (Gener 
Electric) . .. July 98 


Trained animals, by Ted Sanchagrin 
. Oct. 86 


Use humor to reach the college 
market, by Robt. U. Ricklefs 
Jan. 50 


Using the past to sell today. by Etna 
M. Kelley ... March 23 
Using winter sports 


winter sales (H. A 

Jan. 77 

What business thinks about Christ- 

mas gifts, by Robert B. Konikow 

Oct. 95 

When all media work together (Lit 

Bros.), by Bette Macon ... Feb. 55 
OWhy they buy (Aluminum Co. of 

America) May 119 

You can sell anything anywhere 

(Alumatic Windows Inc.), by Havi- 

land F. Reves... April 55 


to promote 
Johnson Co.) . 


SALES TRAINING 


How to plan an incentive campaign 
Sept. 40 

A presentation by the book (Food 

Machinery Corp.), by Art Gerard 
Oct. 81 

OThe small world of John J. Penny- 
feather (Employers Mutuals) 
March 5] 


SCREEN PROCESS 


Screen process sells at the point- 
of-purchase March 63 


SHOWS 


Business goes broadway, by Bett: 
Macon May 121 


SIGNS 


Signs with ee Laundromat 
Arnold McCarl . . Oe Ie 
How a new sign was developed 
(Lion Oil Co.), by John H. Sheeh 
Dec. 102 

How outdoor signs pull tourist trade 
Swedish Crafts), by Elwood W 
Landis... July 105 
Pressure sensitive 
Ed Sachs Sept. 55 
Signs that keep selling (Belco) 


Bert Goldrath ... Aug. 30 


materials, 


SOUND 
8mm sound projectors by Robert | 
Konikow . May 109 


How to exhibit sound (Ham: 
rgan Co.) Aug. 73 


SPECIALTIES 


Making sales with specialties (AS- 
NA Awards) Sept. 33 

Match books, by Bette Ma 

July 31 

A teaser 
Allied Cher 
Foley .. Aug "64 

Winning goodwill at low cost (Varia 
Airlines), by P. K. Thomajar 

Nec. 48 


—, = _ teins 


SPEECH MAKING 


The complete toastmaster, by Her- 
bert V. Prochnow .. . May 22 


SPORTS 


Bardahl races to sales (Bardah! Int! 
Oil Co.), by Venlo Wolfsohn 
Sept. 85 


OBowling (Brunswick) ... Nov. 64 


STATISTICS 


Making statistics palatable (A. C 
Nielsen Co.), by Wynn Bussmann 
Nov. 59 


SUPERMARKETS, SHOPPING 
CENTERS 


Building customer goodwill (Grand 
Ur Co.), by Etna M. Kelley 
May 65 


Historical models attract the kids 
Hillsdale Shopping Center) 
March 118 

OMural: midwest metropolis (Sperry 
& Hutchinson Co.) . Jan. 98 


Which packages succeed in shop- 
ping centers, by N. L 
Cet. 75 


Jones . 


TAGS 
How to buy just the kind of tag you 
need, by H. C. Semple .. . Jan. 89 


Tags or labels, by H.C. Semple... 
Nov. 65 


TAPE RECORDINGS 


WVideo tape recordings, by Julian L 
Bernstein Jan. 21 


TELEVISION 

WABC of film & tv — terms, by 
Oswald Skilbeck ... Jan. 21 

The grammar of tv senilhentlinies by 
Desmond Davis... Aug. 14 
How Breck shoots tv commercials 
John H. Breck Co.) ... Avril 101 


—_ in tv. by W. D. Morrissey .. . 
8] 


BVideo tape ae by Julian L 
Jan. 2 


TOBACCO 
puns for 


Pictorial 
punch (Britis sh Ame 
Co.), by Maurice 


greater sales 
rican Tobacco 
Bensoussan 


July 62 


TOURISM 


Billy Bragger (Chattanooga), by 
Richard E. Krepela ... May 127 


TRADEMARKS 


Changing an image by changing a 
trademark (Dy-Dee Service Inc.), by 
Bill Storm ... Oct. 125 
How — and why — a new trade- 
mark (Formsprag Co.), by Chas. F. 
Trapp Jr . Dec. 61 

WTrademark selection: the manage- 
ment team method, by US. Trade- 
mark Assn.... May 22 


TRANSPORTATION 


Displays with versatility (Japan Air 
ines), by Kenneth R. MacDonald 
Sept 83 


How direct mail can create an 
image (Gateway Transp. Co.), by 
James R. Smaby April 37 


How U.S. Lines achieved quality 
with steel engraving. by Ted San- 
chagrin .. . June 78 

Packaging to sell a service (North 
American Van Lines), by C. D. 
Pease .. . Dec. 83 


Winning goodwill at low cost (Varig 
Airlines), by P. K. Thomajan 
Dec. 48 


TYPOGRAPHY 


WA book of type and design, by Ol- 
drich Hlavska... June 20 

OThe 8th wonder (Mergenthaler Lino- 
type) Oct. 85 

WFour centuries of fine printing, by 
Stanley Morison ... Aug. 14 
Is your layout way out?, by Allen 
F. Hurlburt... June 74 

WLee direct visual control streamlined 
copy-fitting handbook, by Arthur B 
Lee June 20 
Meet the gothics, by Alexander S 
Lawson May 85 

WPractical handbook on back-of-the- 
book publication layout problems. 
by Butler, Likeness, Kordek 
April 23 


Today's typesetting is obsolete, by 
Frank DeWitt .. . July 52 


UTILITIES 


Direct mail helps open a new plant 
(Light & Power Utilities Corp.), by 
Murray Reiter . . . Feb. 71 


An exhibit program with a plan 
(Wagner Electric), by Mildred Wei- 
ler... Jan. 59 

How to get dealers to use promotion 

materials (Fuelane Corp.), by Wal- 

ter E. Donovan . April 132 

How to get the word to the public 
(British Columbia Telephone Co.) 
y Jack Haskett ... Sept. 25 

How to hold 12 anniversary celebra- 

tions Power & Light), by W. 
H. Rodgers Jr... . Sept. 44 


WINDOW DISPLAYS 


WWindow display. by Walter 
deg. Nov. 14 


H. Her- 


WRITING 


WDr. Wilfred Funk's bookshelf: the 
complete and practical guide to 
word power, by Dr. Wilfred Funk 

Sept. 23 

WHeadlines and deadlines, by Robert 

E. Garst & Theodore M. Bernstein 
Oct. 19 

Make rhythm work for you, by John 

James July 24 

WOddities and curiosities of words and 
literature, by C. C. Bombaugh ... 
Aug. 15 

Phrase and word origins, by Alfred 
H. Holt June 20 

Prose by professionals, by 
Morris Dec. 18 
What does — cost?, by Fred- 
erick Borden... Nov. 24 

WWords on paper, by Roy H. Cop- 
perud ... May 22 


Terry 


You .. and the freelance writer, b 
Jeff Thomson... May 35 
YOUTH 


Goodwill through public 
(Keebler) ... Jan. 101 


service 
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